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Key Take-Aways

Australia's traceability 
system supports trust 

and credibility

Source: 2024 MLA research into consumer purchase decision drivers for imported red meat in South-East Asia, 
conducted under the DAFF grant “Building Trust in Australian Agricultural Traceability and Credentials in Southeast Asia” 

Quality is underpinned 
by a variety of factors, 
and country of origin is 

in the top 3

Trust in red meat 
is built on quality, 

safety and 
credibility

Country of Origin 
indicates both 

quality and 
reputation

Australia is highly 
trustworthy, with a strong 

positive reputation



MLA research introduction

Source: 2024 MLA research into consumer purchase decision drivers for imported red meat in South-East Asia, 
conducted under the DAFF grant “Building Trust in Australian Agricultural Traceability and Credentials in Southeast Asia” 

Coverage: 7 countries, including Thailand, 4 X  
focus groups with purchasers of imported red 
meat

Outcome: Enhance market access, premium 
pricing, and regional capability

Objective: To promote Australian red meat 
traceability and credentials in Southeast Asia

MLA secured a grant 
from DAFF and the 
Australian 
government for 
building trust in 
Australian 
Agricultural 
traceability and 
credentials



The cut is Thai consumers’ top consideration 
factor, followed by Country of Origin, and 
Marbling is a key factor when buying 
imported beef.
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Source: 2024 MLA research into consumer purchase decision drivers for imported red meat in South-East Asia, 
conducted under the DAFF grant “Building Trust in Australian Agricultural Traceability and Credentials in Southeast Asia” 

Marbling

Freshness

Price

Country of Origin 

Meat cut

“จะดเูร ือ่ง organic claims เร ือ่งความสะอาด ไม่มสีารเจอืปน.”  
“I look at organic claims to ensure the cleanliness of it, 
that there’s no food preservatives or additives that are 

dangerous.” (Older, Bangkok)

Ranking of factors when buying beef to eat 

at home

Older demographic are more attentive 
to claims and descriptions to ensure 
safety and quality



Country of origin is closely linked in consumers’ minds with 

beef Quality. JP and AU are the two primary sources of beef for Thais.

Source: 2024 MLA research into consumer purchase decision drivers for imported red meat in South-East Asia, 
conducted under the DAFF grant “Building Trust in Australian Agricultural Traceability and Credentials in Southeast Asia” 

✓Premium quality

✓Full indulgence

✓High price

A
s
s
o

c
ia

ti
o

n
s

✓Most popular

✓Soft texture

✓Wide range of 
quality cuts

✓Accessible

✓Dense texture

✓Vivid colour

✓Clear aromas

✓Less fresh

✓Suitable for local 
dishes

✓Low price

✓Tougher texture

“
เราคุน้เคยกบัมนัอยู่แลว้ รา้นอาหารทีไ่หนเคา้ก็ใช ้
เนือ้ออสกนั มนัเหมอืนทุกทีก็่เห็นตรงกนัวา่เป็น
เนือ้ทีม่คีุณภาพ.” “Aussie beef is everywhere. 
It’s in every restaurant that has beef and 
everyone attests that it has the best 
quality.” (Younger, Bangkok)



Confidence in Thai consumers’ red meat decision-making depends 

on Trust in the product’s safety, quality and credibility

Indicators of Trust: 

➢ Safety, quality and authenticity

➢ Retailer credibility

Consumers say they’re 
willing to pay higher 

prices for a Trusted 
option vs a less 
credible product

Consumer benefits: 

➢ Quality reassurance 

➢ Peace of mind

➢ Safety

➢ Credibility

➢ Simplifies decisions

Source: 2024 MLA research into consumer purchase decision drivers for imported red meat in South-East Asia, 
conducted under the DAFF grant “Building Trust in Australian Agricultural Traceability and Credentials in Southeast Asia” 

Country’s credibility, certifications, strict 
standards and processes and high 
transparency

Trust



Transparency of verifiable information across the supply chain

✓Safety

✓Quality

✓Credibility

✓Transparency

Traceability is seen by Thais consumers as a reinforcement of 

Trust in red meat product. Thais have high levels of Trust in country 
of origin as an indicactor. 

Traceability

Source: 2024 MLA research into consumer purchase decision drivers for imported red meat in South-East Asia, 
conducted under the DAFF grant “Building Trust in Australian Agricultural Traceability and Credentials in Southeast Asia” 

Trust

“ก็ชอบนะ เห็นตัง้แตต่น้น า้ถงึปลายน า้
แตก็่ตอ้งลองกนิกอ่นวา่อรอ่ยมัย้ .” / 

“It’s nice. Seeing the whole process 
from start to finish. But I’ll have to 

taste it first whether it’s good!” 
(Older, Bangkok)



Thai consumers have a low spontaneous awareness of the term 
“traceability” but when prompted react positively as it provides further 
assurance of product safety, quality and credibility

Consumers feel fully traceable 
red meat products offer:

✓High quality

✓Safety assurance

✓Credibility

✓Information transparency

“ก็ตอ้งท าใหม้นั track ไดง้่ายๆ แตอ่นันีก็้ดี
น่าเช ือ่ถอื แตก่็ไม่ไดแ้ปลวา่จะอรอ่ย.” “We just 

need it to be easy for customers to track. But 
this is good, it’s credible, but it doesn’t mean 

it’ll be delicious.” (Older, Bangkok)

All livestock 
are identified 
by an ear tag

Every movement is 
recorded in a 

central database

The LPA NVD captures food safety 
information on every animal, every 

time it moves from property to 
property, to processors or saleyards

Ensuring both safety 
and quality for 

Australian red meat

Methodology: Nov 2024, 4 FGDs with main grocery buyers and Affluent consumers aged 18 – 49 years of age, Consumers purchased imported beef and lamb once a month using modern retail channels 



Aussie beef is…

QUALITY
Based on consumers’ positive 

experiences with Aussie beef, the 

products are known for their quality

TRUST
The country is known for beef, 

therefore its credentials support their 

trust. 

FOOD
          SAFETY

Associate with ‘natural, organic’ 

environment and organic processes 

that ensures safety

Australian beef is the best among direct* competitors, underpinned by 

consumers’ trust in quality, country reputation and positive experience

LOWER HIGHER

Thailand consumer’s imported Beef ranking – Top 3 Factors

Source: 2024 MLA research into consumer purchase decision drivers for imported red meat in South-East Asia, 
conducted under the DAFF grant “Building Trust in Australian Agricultural Traceability and Credentials in Southeast Asia”
*Japanese wagyu is considered an aspirational luxury niche product consumed on very special occasions 

“เนือ้ออสพรเีมีย่ม เพราะเป็นทีนิ่ยม เนือ้สวย แพคเกจจิง้ดแูพง.” “Aussie beef is premium 
because it’s very popular, beautiful cuts and premium packaging” (Younger, Bangkok)



For more resources: 

South-East Asia Red Meat 
Market Snapshots

Aussie Meat 
Trade Hub 

Valeska Valeska
MLA, Regional Manager Southern Asia
Email: vvaleska@mla.com.au

Emiliano Diaz
MLA, Market Insight Analyst South-East Asia
Email: ediaz@mla.com.au

For more information:
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